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No Program Study Degree Course Title Course Code Credits 
Term 

Offered 
Course Descriptions 

1 
Department of 

Communication 
Bachelor 

Introduction to 
Communication 

SIK 30001 3 
First 

Semester 

In general, the course introduces the basic concepts of 

communication that students need to comprehend as a 

requisite fundamental knowledge before further study in 

communication field.  In particular, the course provides 

knowledge on the core concepts and theories of 

communication, its range of discipline and subject 

development as well as the forthcoming 

profession/career likelihood that is in line with 

communication domain. 

The course discussion commences with the 

understanding of communication and the advantages 

students obtain by learning communication which is 

multidisciplinary and covers broader fields of study, both 

academically and practically. The history of the 

development of communication as a discipline is 

examined with the focus of all aspects of human 

communication, including message reception and 

production process.  Moreover, the course discusses a 

variety of communication models, levels (namely 

interpersonal communication, group communication, 

organization communication, and mass communication) 

as well as their functions. In the final parts, the course 

elaborates on the linkage of culture and communication, 



media communication and media literacy, as well as 

communication technology. 

2 
Department of 

Communication 
Bachelor 

Introduction to 
Political Science 

ISP 20005 3 
First 

Semester 

This course is designed to be an introduction to the basic 

concepts of political science where students will 

progress through the topics of approaches to political 

science, political executive, legislature and judiciary.  

In addition, this course intends to establish the political 

socialization and   culture, political communication and 

public opinion, political party, political participation and 

general election, political ideology, democracy and 

human rights- that will equip students with the concepts 

necessary to   develop understanding in political science. 

3 
Department of 

Communication 
Bachelor 

Introduction to 
Sociology 

ISP 20017 3 
First 

Semester 

This course is designed as an introduction to the field of 

sociology. In a broad sense, sociology is a study of 

society, as a way of understanding the world. Sociology 

is a field of study that explains social, political, cultural, 

and economic phenomena in the context of social 

forces, and social relations. It understands and explains 

human behaviors as a result of social and cultural 

contexts. In a more specific view, sociology examine 

social interactions among individuals, groups, social 

institutions. Sociologists use variety of perspectives, 

theory and methods to study social worlds. In this 

course, we will study and use them in analyzing social 

phenomena. 

4 
Department of 

Communication 
Bachelor Marketing SIK 30067 3 

First 
Semester 

This course is designed to be an introduction to the 

broad concept of   marketing where students will 

progress through the topics of generic functions of 

marketing, the environment of marketing, consumer   

behavior, and marketing strategy. In addition, this 

course intends to establish the nature and complexity of 

strategic marketing that will equip students with the 



concepts necessary to develop marketing and 

communication strategies, in consumer and business to 

business markets, that are appropriate to the 

organization and its environment. 

5 
Department of 

Communication 
Bachelor Social Statistics 1 ISP 20015 3 

First 
Semester 

This course discusses basics of statistics that are usually 

used in social research projects especially in 

communication studies. This course discusses most of 

common techniques in statistics including data delivery, 

sampling technique, probability, hypotesis test and 

simple data analysis. Students also get parametric and 

non parametric technique for univariat and bivariat 

analysis. To enhance student's understanding, this 

course also discusses case study and the use of social 

package for the social sciences (SPSS). 

6 
Department of 

Communication 
Bachelor English UUI 11010 3 

First 
Semester 

This course is designed for the students of the 

Communication International Class to improve their 

English to be able to study at the Faculty of Social and 

Political Sciences, University of Indonesia. The English 

component for this class aims to prepare the students to 

participate fully and effectively in their studies in 

Indonesia and other English speaking countries. 

7 
Department of 

Communication 
Bachelor 

Social Research 
Methods 

ISP 20030 3 
Second 

Semester 

Social Research Method (SRM) is a course designed to 

teach and train students on a variety of approaches 

available and relevant in the area of Social Science, with 

a focus on communication studies. The course centres 

on social research at an introductory level, so that 

students understand the logic behind linking theory and 

practice and both of their relevance in designing a 

research project.  

It is not an advanced methods course that will 

thoroughly explain quantitative or qualitative methods, 

but rather a general course offering an overview of 



social research tools with an opportunity to have vibrant 

discussions with quality BA (S.Sos) scholars in the field of 

Public Relations and Advertising. SRM is relevant in, 

among others, market research, evaluation and policy-

making. 

8 
Department of 

Communication Bachelor 
Introduction to 
Public Relations 

SIK 52024 3 
Second 

Semester 

This course is designed to be an introduction to the 

broad concept of public relations where students will 

progress through the topics of the profession: the 

nature, history and theoretical basis of public relations, 

the process of public relations which include research, 

strategic planning, communication and evaluation. 

Public relations is increasingly vulnerable to legal liability 

so students will need to be acquainted with key legal 

issues since public relations work with organizational 

lawyers in the area of litigation. In addition, this course 

intends to establish the nature and complexity of 

strategic public relations that describe five general 

public that most public relations professional face on a 

regular basis and where public opinions are formed. As 

public relations serves all types of organizations 

(governmental, non-profit and corporation) students will 

be prepared to recognize the process of communication, 

the role of public relations in organizational decision 

with the four-step public relations process. 

9 
Department of 

Communication Bachelor 
Introduction to 

Advertising 
SIK 30057 3 

Second 
Semester 

Some broad advertising element topics will be covered 

in this course such as foundation and scope of 

advertising, advertising and society, advertising 

concepts, and planning and strategy of integrated 

advertising campaign. 



10 
Department of 

Communication Bachelor 
Communication 

Theory 
SIK 30015 3 

Second 
Semester 

This course is designed to be an introduction to the 

students about some communication theories that 

related to their real life. Student will learn about the 

broad of communication theories (including; description, 

goals, level of generality, perspective and also the 

approach about them).  In addition, students will learn 

about some communication context as follows: 

intrapersonal, interpersonal, group/organization, and 

media.   

11 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Communication in 

Organization 
SIK 52011 3 

Second 
Semester 

Organizational communication is strategic in two senses. 

Organizations emerge from strategic choices about how 

they will be designed and operated. Societies and 

organizations face a fundamental dilemma. They must 

control and coordinate activities of their member but by 

doing so frustrated their members need for creativity 

and sociability. 

This course is designed to be an introduction to the 

broad concept of strategic organizational 

communication where students will progress through 

the topics of among others; Key to Strategic 

Organizational Communication, Challenges in the 

Twenty First Century, Communication, Decision Making 

and Conflict in Organization. 

12 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Effective Writing 

Techniques 
SIK 40060 3 

Second 
Semester 

This course is designed to be an introduction to the 

broad concept of public relations where students will 

progress through the topics of the profession: the 

nature, history and theoretical basis of public relations, 

the process of public relations which include research, 

strategic planning, communication and evaluation. 

Public relations is increasingly vulnerable to legal liability 

so students will need to be acquainted with key legal 

issues since public relations work with organizational 



lawyers in the area of litigation. In addition, this course 

intends to establish the nature and complexity of 

strategic public relations that describe five general 

public that most public relations professional face on a 

regular basis and where public opinions are formed. As 

public relations serves all types of organizations 

(governmental, non-profit and corporation), students 

will be prepared to recognize the process of 

communication, the role of public relations in 

organizational decision with the four-step public 

relations process. 

13 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Proposal Writing & 

Presentation 
Technique 

SIK 51044 3 
Second 

Semester 

The course is aimed at developing fundamental, 

formative skills in advertising. It will be focused on two 

key aspects: (1) providing students with the essential 

understanding, conceptual framework and systematic 

approach necessary in the development/preparation of 

advertising proposals; and (2) the acquisition and 

application of important techniques and styles in the 

presentation of these proposals.  

Because of its critical importance to the professional 

world of advertising, proposal writing and its attendant 

presentation skills will be the foundation builders in 

making the students advance their understanding of 

how all the elements of what makes a great advertising 

campaign come together. As such, the course is 

intended to further provide for a more thorough 

thinking process for the students in involved writing, 

powerful speaking and engaged argumentative thinking. 

14 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Introduction to 
Graphic Design 

SIK 51011 3 
Second 

Semester 

This course provides basic knowledge of graphic design 

in relation to advertising and communication. Included 

in the discussion are the elements and principles of 

design, typography, color theory, logo and symbol, 

image editing and photomontage, layout and 



compositing, desktop publishing and pre-

press/production processes, graphic design for web and 

multimedia, and the development of visual concept for 

print advertisement. 

15 
Department of 

Communication Bachelor 
Communication 

Research Method I 
(Quantitative) 

SIK 30016 3 
Third 

Semester 

Communication Research Method (Quantitative) is a 

course designed to teach and train students on the 

predominant variety of quantitative methodological 

approaches available and relevant in the area of 

Communication Science, with a focus on Public Relations 

and Advertising. The course is designed to assist student 

with practicing quantitative research in Communication 

Science. In the first block, students will be trained in 

conceptualizing and operationalizing theory, 

furthermore developing a practical questionnaire and 

distributing them to selected respondents. In the second 

block of the course, students will process obtained data, 

in coordination with the course on Social Statistics, and 

read the data in a simple univariate and bivariate 

analysis.  

Prerequisite subjects: Social Research Methods. 

16 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Cyber Public 

Relations 
SIK 43000 3 

Third 
Semester 

This course is designed to build an understanding of the 

principles of Cyber Public Relations communications 

through an introduction of various Internet-based media 

platforms in order to the interest of Public Relations 

practices for both an organization (Corporate PR) and an 

individual (Personal PR). The media platforms include 

Website/Blog, Social Media (Facebook, Twitter, Linkedln, 

MySpace, etc), YouTube and Wikis.  

In addition, this course intends to introduce the 

strategies and tactics to optimize the use of those media 

for the image building of an organization and an 



individual, as well how to handle crisis communications 

in social media. 

17 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor Internal Relations SIK 51020 3 
Third 

Semester 

This course is designed to be an introduction to internal 

relations as an integral part of communications. 

18 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Public Relations 

Media Production 
SIK 40082 3 

Third 
Semester 

The course is designed to teach students how to take 

advantage of various types of media and/or 

communications channel to promote a person, product, 

brand, event, movement, business, or organization. This 

course will involve students mostly in interactions and 

exercise. Relevant case studies and award winning 

examples will be demonstrated for students to be 

inspired and to learn as benchmark. 

19 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor Media Relations SIK 52018 3 
Third 

Semester 

This course is designed to develop the student 

knowledge and skills necessary for media relations 

practices as part of Public Relations program. The course 

focuses on the effective media relations, educating 

students to channel the key messages, select the most 

suitable media outlets, and, ultimately, reach the right 

audience segment. Students will also learn the effective 

ways to deal with the media, both national and 

international media, in a variety of contexts. 

20 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Public Relations 

Management 
SIK 40040 3 

Third 
Semester 

The subject is designed to introduce Public Relations to 

the students and how to develop and manage a PR 

program. 

21 
Department of 

Communication Bachelor 
Integrated 
Marketing 

Communication 
SIK 30022 3 

Third 
Semester 

This course is designed to be an introduction of IMC, 

how to link between theory and practical in the field and 



MAJOR: 

Advertising 
also knowing how its work in the small medium and big 

company (including local and multinational company). 

22 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Advertising 

Management 
SIK 40037 3 

Third 
Semester 

The course will provide the student with an 

understanding of the Advertising Management and its 

development process. The goal is to expose the student 

to various knowledge, methodologies and techniques for 

the communication design with proper content and 

context. The course will also raise the awareness of 

possible pitfall and success story of advertising and 

discuss emerging opportunities and new trends in 

Advertising and business model. The course will also 

explore scenarios in Business and Advertising. 

23 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Advertising 

Creative Planning 
SIK 40070 3 

Third 
Semester 

The course will provide the student with an 

understanding of the Advertising Business and its 

development process. The goal is to expose the student 

to various knowledge, methodologies and techniques for 

creating a communication material and to create a plan 

or a design of integrated communication as a part of  a 

marketing activity. 

24 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor Consumer Analysis SIK 51008 3 
Third 

Semester 

This course will discuss concepts in macro and micro 

level that comprise consumer behavior. Furthermore, 

this course will explore why consumers behave, what 

influence them, and how it will eventually create 

consumer culture. In relation with advertising and 

marketing communication activities, this course intends 

to highlight the importance of understanding consumer 

behavior in developing and implementing marketing 

communication plan.   

25 
Department of 

Communication Bachelor Social Marketing SIK 30049 3 
Third 

Semester 

Generally, a social marketing campaign is used to 

influence indivuduals or group of people to change their 

behavior in order to improve a social good such as 

individual health, the environment and community. 



MAJOR: 

Advertising 

26 
Department of 

Communication Bachelor 
Communication 

Research Method II 
(Qualitative) 

SIK 40052 3 
Fourth 

Semester 

This subject provides students with a foundation of 

advanced understanding of qualitative inquiry in 

communication studies in respect of both the recent 

past and contemporary research. This subject will 

encourage students to engage with empirical qualitative 

inquiry materials concerning key aspects of the logics, 

structures, and processes of communication research. 

On completion of this subject students should have 

developed a strong grasp of the major thematic issues in 

the fast growing area of qualitative research in 

communication studies. 

27 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Public Relations 

Campaign 
SIK 51022 3 

Fourth 
Semester 

This course is designed to familiarize the students with 

practical guidelines on how to develop an effective 

Public Relations (PR) campaign. It will be presented in 

easy-to-follow steps, allowing the students to learn how 

to understand and formulate an impactful and complete 

communications campaign from ‘start to finish’ based on 

insightful information that they receive and analyze. 

Examples of successful PR campaigns will be critically 

examined with a view of guiding the students to plan, 

implement and evaluate the campaigns by themselves. 

Practical tips and advice will be given throughout the 

course to help enhance the students’ understanding of 

this very important subject for their future career. 

28 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Special Event 
Management 

SIK 43001 3 
Fourth 

Semester 

This course teaches the students the basic techniques 

and processes behind the event planning and 

management. Event management and planning will 

delve deeper into processes that surround the student’s 

particular venue and event choices. Galas, meeting, 

celebrations, grand openings, conferences, product 



launching and gathering are the topic that will be 

covered in the class. 

29 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Issues and Crisis 

Management 
SIK 30069 3 

Fourth 
Semester 

This course is designed to help and develop the 

students’ knowledge and skills for managing issues and 

crisis practices as part of Public Relations program. The 

course focuses on the effective theoretical and practical 

approach, educating students to familiar in executing 

crisis management. Students will also learn the effective 

ways to deal with all stakeholders during a crisis. 

30 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Community 

Relations 
SIK 52004 3 

Fourth 
Semester 

This course is aimed at introducing students to basics of 

community relations and corporate social responsibility 

programs, the dynamic of community and corporate 

interaction. This course intends to build knowledge 

through theoretical and practical tools where students 

are exposed to principles and techniques of cordial and 

beneficial relationship between a corporate organization 

and its community. Through this course, students will 

also learn, among others, the concept of the community; 

importance of good community relations policies and 

programmes; managing community issues, concerns, 

conflicts and crisis; corporate social responsibility; and 

case studies in corporate community relations. 

31 

Department of 

Communication 

MAJOR: Public 

Relations 

Bachelor 
Analysis of Public 
Relations Practice 

SIK 52010 3 
Fourth 

Semester 

This course aims to improve students’ understanding of 

public relations (PR) as a distinct discipline, and develop 

their analytical skills/techniques to assess the practice of 

public relations. The course will introduce emerging 

trends in public relations practice and learn how to use 

underlying communication principles that guide the 

discipline to evaluate the practice.  Through a series of 

case studies and real-life examples, this module 

examines the practice of PR by focusing on PR program 

planning, how PR operates within the context of overall 



business planning, and the main specialized areas of 

public relations. 

32 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Advertising 

Photography 
SIK 51017 3 

Fourth 
Semester 

In this course, students learn to take digital photos that 

reflect their understanding of the fundamental aspects 

of photography, which are significance to Advertising 

Major and also photography in practice. Several theories 

of photography will be discussed and applied during the 

semester. Creative and technical instruction will be 

presented, works from well-known photographers will 

also be discussed in order to broaden students’ 

perspective in the industry. As a final product, students 

will create a portfolio with about 5 photos including 

detailed descriptions of their work. 

33 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Ethics in 

Advertising 
SIK 52007 3 

Fourth 
Semester 

This course will introduce students to the study ethical 

issues in Advertising. Students will develop an 

understanding and appreciation of these issues and the 

ability to analyze the important legal and ethical issues 

involved in Advertising industry. 

34 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Interactive Media 

& Marketing 
SIK 51032 3 

Fourth 
Semester 

The course designed to be a preliminary introduction on 

concept of Interactive Media and market where students 

will go through a new multimedia technology and how 

internet has evolved and shape marketing channel and 

differentiate on how they communicate and interact. 

This course will be an interactive course whereas 

students expose to necessary implementation concept 

of interactive marketing and able to draft a strategy 

communication formulation and yet implementation.   

35 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Advertising 
Practicum 

SIK 40071 3 
Fourth 

Semester 

This course is designed to facilitate students in practicing 

their marketing communication planning and execution 

skills. It involves the process from message 

development, media and message execution to program 



evaluation planning in the area of integrated marketing 

communication. 

36 

Department of 

Communication 

MAJOR: 

Advertising 

Bachelor 
Media Planning & 

Buying 
SIK 52031 3 

Fourth 
Semester 

The course provides an introduction to the complete 

media planning and buying process. By emphasizing the 

basic media planning and buying calculations, along with 

the practical realities of offering plan alternatives and 

evaluating the plan, it reflects the critical changes in how 

media today are planned, bought, and sold. The course 

also looks at the larger marketing, advertising, and 

media objectives and follows with an exploration of 

major media categories, including those emerging, such 

as branded entertainment and viral marketing. 

37 

Department of 

International 

Relations 
Bachelor 

Competency of 
Interactive 
Diplomacy 

SPIH600046 3  

It is only inevitable that all students of International 

Relations must be able to practice English continuously 

in an academic manner. International Relations is a 

science that we, Indonesians, did not originally invent. 

To study International Relations means to import the 

science from an English speaking world (and use it to 

further our national interests). It is imperative that 

students are able to understand IR terms used in IR‟s 

texts, which are all in English language. To understand 

the terms also means to comprehend the difference 

among concepts, and in what context it can be used. The 

students are expected not only have good grips of 

reading an IR text, but also producing one. 

Thus, it is critical for students of International Relations 

to be eloquent in English, actively and effectively using it 

as a required second language. The Department of 

International Relations designs this particular course 

with the specific aim to bolster and improve students’ 

skills in English, particularly within the context of 

International Relations. The course is projected to be a 

kind of laboratory in which students can experiment 



with their English, exercise their skills and audaciously 

engage in intellectual activities conducted in the 

particular language. 

38 
Department of 

Sociology Bachelor 
Southeast Asian 

Societies 
SIP30015 3 5 

This course is an introduction to social transformation in 

Southeast Asian societies since the 1980s and we will 

compare Indonesia to Thailand, Malaysia, and the 

Philippines. The course is more a comparative sociology 

than an area study since we apply sociological concepts 

and theories to explain the variation of social 

transformations among those four countries. We will 

examine the variation of social transformations on those 

countries with concepts and theories of civil society, 

social movement, social bases and democratic 

consolidation, social inclusion, and social justice. 

 

 


